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Job Title:  Marketing and Communications Manager 
Department:  Fund Development  
Reports To:  Director of Development 
Classification: Exempt – Full-Time 
Benefits:   Health Benefits (medical, dental, vision) 

401K Plan 
   Vacation, sick, and holiday pay 
 
ORGANIZATION 
 
KidWorks, a well-respected community development organization located in central Santa Ana, 

restores at-risk neighborhoods one life at a time and serves over 800 children, youth, and 

parents every week through preschool, after-school tutoring and enrichment, leadership 

development, and community engagement and advocacy. To learn more visit 

http://www.kidworksoc.org. 

POSITION SUMMARY  

The Marketing and Communications Manager will be responsible for all communications and 
marketing activities of the organization. The Marketing and Communications Manager will be 
expected to establish and implement a comprehensive and effective coordinated marketing 
effort for the organization. The ideal candidate is self-driven, will effectively and creatively 
communicate KidWorks mission to current and potential supporters, develop marketing 
opportunities through various special fundraising events, and will grow KidWorks’ impact and 
visibility in the community.  

ROLE AND RESPONSIBILITIES 
 

 Develop and execute a strategic Marketing Plan for the organization which includes 
communications and activities for the press, website, newsletter, video, and social 
media;  

 Generate copy, design, and oversee the printing and distribution of print and digital 
materials needed for quarterly fundraising campaigns, an annual report, bi-monthly 
newsletters, and special events; 

 Track progress of all communications, including donations, relevant statistics, and data 

analysis. Revise organization’s development strategy based on the data; 

 Maintain KidWorks presence in the media with a focus on growing the visibility of 

KidWorks profile and oversee an advertising campaign; 

 Provide media and communications training and coaching to board, senior staff, and 

other key program staff; 

 Schedule photo and video shoots and oversee photo and video archives of all activities; 
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 Maintain a comprehensive understanding of KidWorks’ programs, staff, board, and key 

volunteers; 

 Work collaboratively with other fund development team members and committees to 

integrate fund development strategies throughout the organization; 

 Maintain and update KidWorks website, Facebook, Twitter, and Instagram pages 

 Interface with the Grants Manager to create strategic, brand-consistent communications 
and marketing, including annual reports, brochures, case for support statements, direct 
mail campaigns (electronic and print), newsletters, social media and websites; 

 Orient, train and support volunteers to help carry out communication and marketing 
related activities on behalf of the organization. 
 

CANDIDATE PROFILE 

 At least 3-5 years of experience in marketing and communications;  
 Proven track record of successful fundraising and marketing experiences;  
 Excellent project management skills, including the ability to simultaneously manage a 

large variety of tasks/projects, set priorities, and meet deadlines;  
 Exceptional written and verbal interpersonal and communication skills and the ability to 

gather understand and synthesize information from a variety of sources; 
 Strong critical and strategic thinking skills; ability to work independently; 
 Experience working with boards and volunteers acting as a team-player and team-

builder; 
 Bachelor’s degree required;  
 Proficient in Microsoft Office Suite (Word, Excel, PowerPoint, Publisher) and Adobe 

Creative Suite (Photoshop, Lightroom, InDesign); 
 Experience with managing social media; 
 Familiarity with website development; 
 Bilingual in Spanish-English, a plus; 
 Must have reliable automobile for use on the job (mileage to be reimbursed). Valid CA 

driver license. State required automobile insurance coverage. 

APPLICATION PROCESS 

To apply for this position send an email to HR@kidworksoc.org and include a cover letter 
and resume. Please write “Marketing and Communications Manager” in the subject line. 
Both attachments must be received; incomplete applications will not be considered. Please 
forward electronic submissions only. No phone calls please. Only principal, qualified 
candidates will receive a response. 
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